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1. Vision of the University:
Be an internationally acclaimed University recognised for its excellent teaching, research,
innovation, outreach and creating top class technocrats and professionals who can serve the
mankind as multi skilled global citizen.

2. Mission of the University:
⮚ Establish state-of-the-art facilities for world class education and research.
⮚ Conduct scholarly research and creative endeavours that impact quality of life.
⮚ Attract quality staff and students to cater for diverse needs and preferences and widen

participation.
⮚ Build a foundation for students to be successful at all levels through high-quality,

innovative programs.
⮚ Collaborate with institute, industry, and society to address current issues through research

and align curriculum.
⮚ Involve in societal outreach programs to identify concerns and provide sustainable ethical

solutions.
⮚ Encourage life-long learning and team-based problem solving through an enabling

environment.

3. Vision of the Department:
The Department is committed to inculcate the fundamentals of commerce with practical
exposure to the students, so that they can match themselves with international standard and serve
to the mankind with high morale.

4. Mission of the Department:

1) Create a learning environment for students so that they can learn the various concepts of
commerce and allied courses in a pervasive manner.

2) Maintain and enhance the national and international industrial and academic relations for
students’ practical exposure.

3) Develop the leadership qualities, ethical values and social values through various social
and academic programs.



4) Team up with the experienced faculty members for creating a rich, learning and
conducive environment.

5) Provide rational guidelines to the students through mentoring.

5. Program Education Objectives (PEOs):

PEO01 To implement the concepts and principles of commerce in business, government

and non- profit organizations at national and global level.

PEO02 To provide solid foundation to pursue professional careers such as CA, ICWA,

CFA, ACS, and in research.

PEO03 To demonstrate entrepreneurial acumen in graduates with flair of self-employment

for their employer organizations.

PEO04 To nurture the students with the intellectual, personal and societal skills for a

holistic approach in business and life.

PEO05 To inculcate initiative in students for better industry acceptance with necessary

skills.

6. Program Outcomes (POs):

PO01 Identify and define the business problems and opportunities in changing global

business environment.

PO02 Focus on social responsibility issues of different stake holders of society.

PO03 Develop commerce concepts and principles to address business development issues

with competency.

PO04 Apply ethical principles, commit to professional ethics, responsibilities and

business norms.

PO05 Demonstrate problem solving skills by gathering and analysing appropriate



information.

PO06 Lead at global level successfully in a continuously changing business environment.

PO07 Effectively communicate business plans and decisions in oral and written form.

PO08 Use IT, analytical and research skills in planning, execution and monitoring the

business.

PO09 Develop holistic approach by the contextual knowledge to assess social and cultural

issues in concern with business practices.

PO10 Use various concepts and theories of commerce to sustainable development of

business and society.

PO11 Develop self-confidence and provide a way of thinking about the general issues

prevailing in the society.

PO12 Engage in independent and life-long learning in the broadest context of business

and society.

7. Program Specific Outcomes (PSOs):

PSO01 Demonstrate and apply in-depth knowledge of core commerce disciplines like accounting,
finance, taxation, economics, and business management for informed decisions in solving
business problems.

PSO02 Analyze financial statements and interpret economic data to assess the financial health of
organizations and communicate effectively, both written and orally, to present business
ideas and recommendations to diverse audiences.

PSO03 Develop critical thinking and problem-solving skills to navigate complex business scenarios
and utilize research methodologies to gather and analyze data relevant to business problems.

PSO04 Demonstrate ethical conduct and social responsibility in business practices and adapt to the
ever-evolving business environment by continuously learning and updating their
knowledge.

PSO05 Pursue higher studies in commerce or related disciplines, or embark on successful careers in
various sectors like banking, finance, accounting, economics, marketing, human resource
and more.
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Batch 2024-2027
FIRST YEAR

Semester-ODD (I)
Sr.No

.
Code Course Title Hours Per

Week Credit
s Hrs.

L T P
1 CM3AE06

(T) Communication Skills (T) 2 0 0 2 2

2 CM3AE06 (P) Communication Skills (P) 0 0 2 1 2
3 CM3SE05 (T) Computer Applications in Business (T) 2 0 0 2 2
4 CM3SE05 (P) Computer Applications in Business (P) 0 0 2 1 2
5 CM3EG11

(T)
Micro Economics (T) 4 0 0 4 4

6 CM3CO01
(T)

Principles of Management and
Organizational Behaviour (T) 4 0 0 4 4

7 CM3CO24
(T)

Financial Reporting (T) 4 1 0 5 5

8 CM3SS01 Live Project-I/ Certificate 0 0 2 1 2
    TOTAL 16 1 6 20 23

New Syllabus

Course
Code Course Name

Hours per Week Total

L T P Hrs
.

Credit
s

CM3AE06 Communication
Skills 2 0 2 4 3



Unit-I  

Grammar and Vocabulary Development: Applied Grammar and usage: Parts of Speech,

Tenses, Subject-Verb Agreement, Active and Passive Voice, Clauses, Modals, Reported Speech,

common errors. Vocabulary: Synonyms, Antonyms, Homophones, One Word Substitution,

Affixation: Prefixes & Suffixes, Correctly Spelt Words, Idioms, Proverbs, and Derivation from

root words.

Unit-II  

Developing Effective Communication Skills:  Corporate Communication, Process,

Characteristics and principles, Verbal and non-verbal communication, Barriers to effective

communication, Importance of effective communication, Importance of Feedback in

communication. Seven Cs of Communication.

Unit-III  

Speaking Skills and Oral Presentation: Preparing for and conducting presentations,

Introducing yourself, Use of formal expressions, Delivery using Audio – Visual Aids with stress

on body language and voice modulations, audience research, objective of presentation,

Assimilation of data and post presentation strategy.

Unit-IV 

Developing Reading and Listening Skills: Reading Comprehension, Process, note-making,

note - taking, SQ3R reading technique. Listening Skills: Meaning, process hearing and listening,

types, barriers. 

Unit-V  

Developing Writing Skills: Précis, Paragraph writing, digital communication etiquettes.

Business Letters: Parts & Layouts of Business Letters, writing job application and Resume,

Calling/ Sending Quotations/ Orders/ Complaints and E-mails.

Text Books:



1. P.C. Wren and Martin, High School English Grammar & Composition, , S Chand and Co Pvt
Ltd.

2. S. Kumar and P. Lata , English for Effective Communication, Oxford UP, New Delhi.
3. J.S. Korlahalli and R. Pal, Essentials of Business Communication All Courses, Sultan Chand

& Sons.

References Books
1. A.C. Gimson, An introduction to the Pronunciation of English, ELBS.
2. S. Greenbaum, The Oxford English Grammar, Oxford University Press.
3. K.Mohan and M. Raman, Effective English Communication, Tata Mc-Graw Hill. 
4. A.J. Thompson and A. V. Martinet, A Practical English Grammar, Oxford UP, New Delhi.
5. U. S. Rai and  S.M, Rai, Effective Communication, Himalaya  Publishing House.

List of Practicals (Wherever Applicable)

1. Exercises on Grammar and vocabulary
2. Exercises based on reading and comprehension which also include taking notes during

presentation.
3. Exercises based on listening which also include taking notes.
4. Writing technical description precis, business letters.
5. Presentations on various issues.
6. Presentations with Non-verbal communication.
7. Delivering speeches and exercising voice modulation transcription. 
8. Performing extempore.
9. Role plays.
10. Group discussions.















Financial Reporting

Course Code Course Name L T P Credit

CM3CO24 Financial Reporting 5 0 0 5

Curriculum:

UNIT 1:

Elements of the Financial Statements, Tangible NCA, IAS 38 - Intangible Assets, & IAS 36 –
Impairment of Assets.

UNIT II:

IFRS 5 - Non-Current Assets Held for Sale & Discontinued Operations, IFRS 16 - Leases, &
Financial Instruments

UNIT III:

IAS 37 Provisions, Contingent Liabilities and Contingent Assets, IAS 10 Events After Reporting
Period, IAS 2 Inventory and IAS 41 Agriculture, & IFRS 13 Fair Value Measurement.

UNIT IV:

IAS 8 Accounting Policies, Changes in Accounting Estimates and Errors, IFRS 15 – Revenue
from Contracts with Customers, IAS 21 The Effects of Changes in Foreign Exchange Rates, IAS
12 Income Taxes, IAS 33 – EPS, Preparation of Single Entity Financial Statements.

UNIT V:

Consolidation of Financial Statements and Profit or Loss, Ratios and Ratio Analysis, & IAS 7
Statement of cash flows.

Reference books:

1. Financial Reporting study notes by Zell Education



2. Financial Reporting study text by Kaplan Publishing

3. Financial Reporting by BPP Learning media.
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FIRST YEAR

Semester-EVEN (II)
Sr.No. Code Course Title Hours Per

Week Credit
s

Hrs
.L T P

1 CM3NG01 (T) Soft Skills-I 2 0 0 2 2
2 CM3EG02 (T) Macro Economics 4 0 0 4 4
3 CM3CO25 (T) Audit and Assurance 4 1 0 5 5
4 CM3CO17 (T) Business Laws 3 0 0 3 3
5 CM3CO18 Business Mathematics 3 1 0 4 4
6 CM3SS02 Live Project-II / Certificate 0 0 2 1 2
    TOTAL 16 2 2 19 20

CM3NG01 -- Soft Skills-I TOPICS Total Hrs.

1. ** Communication Skills**

6

- Verbal communication

- Written communication

- Active listening

- Public speaking

- Constructive feedback

2. **Teamwork**

6
- Collaboration

- Conflict resolution



- Team building

- Interpersonal skills

3. **Time Management**

6- Prioritization

- Goal setting

- Procrastination avoidance

4. **Adaptability**

6
- Flexibility

- Resilience

- Embracing change

- Problem-solving

Total Number of Hours 24















Pre-Requisites-Nil
Co-Requisites-Nil
Course Objectives:
To provide an opportunity to seek and identify current market trends with hands-on experience and to
further develop their professional skills.
Course Outcomes:
After completion of this course, students will be able:
● To understand and solve industry specific problems.
● To improve their decision-making skills.
● To identify potential opportunities in the Global market.
● ** In case of online certificate student can register for MOOC, SWAYAM portal to get the
certification, in this case the faculty must also register with MOOC & SWAYAM for that course so
that students’ progress can be analyzed.

Viva-voce in the end of semester exam

This paper also aims to sharpen the communicative skills of the students through practical training on
trending topics and through in class sessions. The tutorial classes once a week will be scheduled in class
timetable in which the students will follow below instructions: -

The students are required to prepare the presentation in group of 5 including all necessary details of the
company in prescribed format.

The duration of the presentation would be of 30 minutes.

The presentation should have Power‐Point slides only as their visual aids and the judgment of its
effectiveness should be purely done on the basis of the speakers’ communication skills.

At the end of presentation, Q/A session followed by feedback by the faculty guide to be done.

Guidelines for Internal Viva‐Voce of Project Report:

At the end of session the viva‐voce for the student will be conducted on group basis and should be
evaluated on the basis of following criteria: ‐ 

1. Knowledge about the title of the project.
2. Topics covered
3. Applications related to functional focus

Course

Code
Course Name

Hours per Week Total

CreditsL T P

CM3SS02 Live Project -II 0 0 2 1



4. Communication skills

5. Chapter Scheme for Internship Project Report will be as follows: ‐ 

S. No. Particulars Page no.

Preface

Certificate by the Supervisor

Declaration by the Student

Acknowledgement

1. Introduction

1.1 Company Profile
(Name, Registered Address, Brief History, Mission, Vision,
Products, Form of organization, Organisational Structure,
Locational issues, Awards and Achievements.)

1.2 Rationale of the study

1.3 Objectives of Study

2. Review of literature

(Published literature about the company)

3. Learning’s from the study

4. Limitations of the study

5. Suggestions and Conclusion

6. References

7 Appendix (if any)



General Formatting Instructions:

1. For Cover Page :
a. Font Size -18, Bold,
b. Alignment-Center
c. Font Style : Times New Roman
2. In rest of the file the text formatting will follow:
a. Font Size -14 & Bold ( Headings),
b. Font-Size-12 & normal for Text,
c. Alignment-Justify
d. Line Spacing:1.15
e. Margin: Normal
f. Font Style : Times New Roman

** Format of Front Page of Project report is enclosed for reference purpose.
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SECOND YEAR

Semester-ODD (III)
Sr.No. Code Course Title Hours Per

Week Credit
s Hrs.

L T P
1 CM3NG02 Soft Skills-II 2 0 0 2 2
2 CM3SE03 (T) Entrepreneurship Development 3 0 0 3 3
3 CM3CO19 (T) Business Statistics 3 0 0 3 3
4 CM3CO27 (T) Performance Management 3 1 0 4 4
5 CM3CO26 (T) Taxation (UK) 4 1 0 5 5
6 CM3CO28 (T) Strategic Business Leader 4 0 0 4 4
7 CM3CO04 Corporate Laws 3 0 0 3 3
    TOTAL 22 2 0 24 24

CM3NG02 – Soft Skills-II Topics Total Hrs.

1. **Critical Thinking**

6
- Analytical skills

- Decision-making

- Creative thinking

- Problem-solving

2. **Leadership**



6- Leading by example

- Motivating others

- Delegation

- Decision-making under pressure

3. **Emotional Intelligence**

6
- Self-awareness

- Empathy

- Relationship management

- Emotional regulation

4. **Professionalism**

6
- Business etiquette

- Punctuality

- Dress code

- Integrity and ethics

Total Number of Hours 24
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Batch 2024-2027
SECOND YEAR

Semester-EVEN (IV)
Sr.No

.
Code Course Title Hours Per

Week Credit
s

Hrs
.L T P

1 CM3NG03 Soft Skills-III 2 0 0 2 2
2 CM3SE04 (T) Research Methodology 3 1 0 4 4
3 CM3CO29 (T) Financial Management 4 1 0 5 5
4 CM3CO12 (T) Indirect Tax 3 1 0 4 4
5 CM3CO13 (T) Cost Accounting 4 1 0 5 5
6 CM3CO30 (T) Strategic Business Reporting 3 0 0 3 3
    TOTAL 19 4 0 23 23

CM3NG03 – Soft Skills-III Topics Total Hrs.

1. **Negotiation Skills**

6
- Conflict resolution

- Bargaining

- Persuasion

- Compromise

2. **Self-Motivation**



4- Setting personal and professional goals

- Maintaining motivation during challenges

- Building a growth mindset

3. **Conflict Resolution**

4- Understanding and managing conflicts

- Effective communication during conflicts

- Finding common ground

4. **Stress Management**

6- Recognizing stressors

- Coping mechanisms

- Balancing work and personal life

5. **Resume Building and Interview Skills**
4Group Discussion

Interview Practice

Total number of Hours 24
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THIRD YEAR

Semester-ODD (V)
Sr.No. Code Course Title Hours Per

Week Credits Hrs
.L T P

1 CM3PC01 Industrial Training 0 2 0 2 2
2 CM3E** Discipline Specific Elective 3 0 0 3 3
3 CM3E** Discipline Specific Elective 3 0 0 3 3
4 CM3E** Discipline Specific Elective 3 0 0 3 3
5 CM3E** Discipline Specific Elective 3 0 0 3 3
6 CM3E** Discipline Specific Elective 3 0 0 3 3
7 CM3EG13 (T) Advance Audit and Assurance 3 0 0 3 3
    TOTAL 18 2 0 20 20
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THIRD YEAR

Semester-EVEN (VI)
Sr.No. Code Course Title Hours Per

Week Credits Hrs
.L T P

1 CM3PC02 Project Dissertation 0 2 0 2 2
2 CM3E** Discipline Specific Elective 3 0 0 3 3
3 CM3E** Discipline Specific Elective 3 0 0 3 3
4 CM3E** Discipline Specific Elective 3 0 0 3 3
5 CM3E** Discipline Specific Elective 3 0 0 3 3
6 CM3E** Discipline Specific Elective 3 0 0 3 3
7 CM3EG14 (T) Advance Financial Management 3 0 0 3 3
    TOTAL 18 2 0 20 20

Course
Code

Course
Name

Hours Per Week Credits
L T P

CM3PC02 Project /
Dissertation

0 2 0 2

Introduction:



The B. Com. (Hons.) program aims to provide a practical insight to the student in the various
functions of business enterprises. It is this aspect which gives a learner an edge over other
programs in the same area. Lack of practical knowledge would prove fatal and hence a student of
commerce needs to undergo practical learning to sharpen their theoretical skills and knowledge
in the form of dissertation.

Course Objectives:

To conceptualize a framework for the design and implementation of a dissertation project,
present its findings and to further develop their professional skills.

Course Outcomes:

After completion of this course:

● The students will build up skills to identify a research problem.

● Understand business research design options, research methodology and data analysis
methods.

● Using this knowledge to develop and implement an actionable research proposal.

● To sharpen their decision-making skills through practical learning.

General Instructions:-

I. Guidelines for Project/Dissertation Preparation:

The Project/Dissertation will be prepared by the individual student. The guide for the
Project/Dissertation will be allotted by the concerned class coordinator on the very first day of
lecture. The topic of Project/Dissertation will be decided within 15 days from the
commencement of the session.

The concerned guide will keep the record of the students in the following format (Before the
viva-voce) and submit the hard and soft copy of the same to Head.

S.
No
.

Academic
Year

Programme

/Sem

Course
Name

&
Code

Name
of
Student

Enrollment
No.

Name of
supervisor/
guide

Period Project /
Dissertatio
n

Title



II. Guidelines for External Viva-Voce of Dissertation Report:

All students are compulsorily required to appear for Viva-Voce of Dissertation Report as per the

date and venue specified. The viva-voce for the student is conducted on individual basis and

evaluation based on following criteria: 

(1) Knowledge about the Topic (Statement of the Problem)

(2) Research Methodology Adopted

(3) Applications related to functional focus (Result and its Implications)

(4) Communication Skills

The External marks of Project/Dissertation Viva-Voce is as below:

External Viva-voce
Marks 60
Date & Day External viva-voce will be conducted on same date as notified by

Controller of examination.
Time & Venue Time and venue will be notified by the department.

III. Guidelines for Internal Viva-Voce of Project/Dissertation

The segregation of marks of Project/Dissertation Internal Viva-Voce is as below:

Attendance Project file
Submission

Viva- Voce/
Presentation

Marks 10 10 20

Date & Day Class attendance Atleast 20 days
before the
commencement of
End-sem exam

Atleast 15 days
before the
commencement of
End-sem exam

Time & Venue Concerned guide will convey to students

Guidelines for Presentation (Optional to Viva-Voce)

1. The duration of the presentation would be 10-15 minutes.



2. The presentation should have Power-Point slides only as their visual aids and the judgment of
its effectiveness should be purely done on the basis of the speakers’ communication skills.

3. At the end of presentation, Q/A session followed by feedback by the faculty guide to be done.

IV. Submission of Dissertation Report

One Hard-Bound copy of dissertation report in Yellow Colour should be submitted to Guide
Atleast 15 days before the commencement of End-sem exam with the soft copy mailed to guide.

V. Guidelines for Dissertation Report Preparation:

1. Provide proper binding margin 1 inch on all sides of the paper except left side 1.5 inch.

2. Top, bottom, & right margins should be equal and uniform. The line spacing should be

1.5cm.

3. The text style should be Times New Roman, Font size 12, normal and justified.

4. The Chapter Headings should be Bold, font size 14.

5. The Chapter Sub-heading should be Bold, font size 12, should be left aligned.

6. Preferred size of the Report: 50-60 pages.

7. Pagination: Pages shall be numbered consecutively throughout the report, starting with the

Introduction, Arabic numerals (1, 2, 3 …) as from the ‘Introduction’ section onwards. Page

numbers shall be located centrally at the bottom of the page.

FORMAT FOR PREPARING DISSERTATION REPORT: 

MEDI-CAPS UNIVERSITY
INDORE



Project Report

ON

“TITLE”

Submitted as Partial Fulfillment for

Degree of Bachelor of Commerce

To

Medi-Caps University, Indore

May, 2020

GUIDED BY – SUBMITTED BY –

Name & Designation Name, Enrollment No.



DECLARATION BY THE STUDENT

This is to certify that the dissertation entitled “Title of the Dissertation Report” is a bonafide

work done by me………………… (Name of the Student with Enrollment No.), under the

supervision of Prof./Dr./Mr. ……………. (Name of the supervisor) in partial fulfillment for

the degree of Bachelor of Commerce by Medi-Caps University, Indore.

Place: (Signed)

Date: Name:

Enrollment No.:



CERTIFCATE OF THE SUPERVISOR

This to certify that Mr./ Ms. ………………… has executed the dissertation entitled

………………………………………………. under my supervision and the report submitted

therewith is the result of work done under my supervision.
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Date: Name of the Supervisor:

Designation:

Place:

Date: External Viva-Voce Examiner
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